1.00 1

The difference between the proportion of
prescriptions due to the introduction of the
financial incentives (solid line) and
counterfactual (dashed line) represents the
beta estimate of the financial incentive
(average treatment effect in the treatment
group: ATT).
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The financial incentives were associated
with a significant increase in the proportion
of biosimilar product prescriptions, with a

g monthly increase of 0.092 per month (95%
025 Cl, 0.040-0.145) [9.2%, 95% Cl, 4.0-14.5]
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The financial incentive to promote the use of biosimilar products was introduced
in April 2022 (corresponding to 0 on the X-axis).
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